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Social Media: The Good, The Bad, The Ugly 

 As technology has evolved over the years, so has our means of communication.  I, 

personally, do not know of anyone who does not have an account on at least one social media 

website.  According to Wikipedia.com, “social media has overtaken pornography as the No. 1 

activity on the web” (Social Media).  Social media has proven to be very beneficial to us in this 

age of emerging technology.  However, there are also many downfalls or negative aspects of 

social media.  I chose to research this topic to explore the good, bad, and ugly of social media.  

As users of various social media, it is very important that we understand how this particular 

technology affects us, both positively and negatively. 

 While social media has no standard definition, it can best be defined as Internet sites that 

allow people to interact by sharing and discussing information about their lives and other things 

of interest.  Interactions on social media sites can be in the form of words, pictures, audio, video 

etc. Like any other technology, social media has to serve some type of valuable purpose, or else 

it would not be such a popular part of our everyday lives.  The major purposes of social media is 

to enable us to access and publish virtually any type of information, reach both small and large 

audiences, and meet and keep in touch with new and old friends.  

 There are various types of social media sites that each serves a different purpose for 

different categories of users such as personal, business, and academic.  “Most sites support the 

maintenance of pre-existing social networks, but others help strangers connect based on shared 
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interests, political views, or activities” (Boyd & Ellison). The most common types of social 

media are: blogs, social networking sites, micro-blogging, bookmarking, social Q&A, media 

sharing, professional networking, and social news.  Social networking sites are the most common 

type of social media.  “These websites allow users to become ‘friends’ with actual friends, 

relatives, business colleagues, and people they may not actually know in real life” (Anderson).  

One of the most popular social networking sites is Facebook, which was launched in 2004 for 

college students. Since its launch, Facebook has expanded tremendously and is open for use by 

anyone with an email address. Like many other social media sites, Facebook’s services overlap 

with those of other types of social media.  For example, users are not only able to create a profile 

and add friends, but also use micro-blogging and media sharing services. Micro-blogging is a 

form of blogging with character or space limits; blogs provide information and opinions on 

news, events, ideas, etc. Media sharing sites allow users to upload, share, and comment on 

photos and videos.  A well-known micro-blogging site is Twitter, which allows users to “tweet” 

anything that can fit into 140 characters.  The most common media sharing site is YouTube, 

which allows users to upload, share, and comment on videos.   

 About a decade ago, social media wasn’t nearly as popular as it is today; nevertheless, a 

few social media sites existed.  Unlike social media today, early social media sites had limited 

functions and offered one basic service.  For example: 

Dating sites are sometimes considered the first social networks.  The first dating 

sites started cropping up almost as soon as people started going online.  They 

allowed users to create profiles (usually with photos) and to contact other users. 

… While many people consider dating sites or sites like Classmates.com to be the 

first social networks, they don’t really fit the definition (Cameron).   
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The first true recognizable social network was SixDegrees.com, which launched in 1997.  Like 

our modern social networks, SixDegrees allowed users to create profiles and add other users as 

friends. However, this particular website was short-lived and shut down in 2001.  During the life 

of SixDegrees other social media sites, such as BlackPlanet, AsianAvenue, and MiGente, were 

created to allow creation of personal, professional, and dating profiles.  Live Journal, another 

social media site created between 1997 and 2001, is more dedicated towards blogging and 

originated live updates that we see in many of today’s sites such as Twitter. 

 Social media has become so popular over the years because of the increasing number of 

benefits that we reap from using such technology.  Unlike traditional media, most social media 

sites do not cost anything for individuals and businesses to use. This is a huge benefit, especially 

for businesses, because it allows people to market themselves or their business to small and large 

audiences with the main cost being time. Social media is available for use to anyone with an 

email address and can be accessed in various locations throughout the world.  Most technology 

requires some type of formal training or high level of skill in order to know how to successfully 

use it; however, with social media all one needs to know is the basics of using the Internet 

because most social media sites will give new users a short “tour” or tutorial of the site and its 

functions. Other major benefits of social media include meeting new people and keeping in touch 

with family, friends, customers, etc.  To some users, such as me, keeping in touch with family 

and friends is the largest benefit and primary use for social media because it allows one to have 

more frequent communication with someone whom they would otherwise not hear from in years. 

Moreover, for someone who is not able to often watch news channels on the television, there are 

certain social media sites that allow users to “follow” news and stay updated on local and 

national happenings.  For example, most news networks in Atlanta (such as Fox 5) have twitter 
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accounts and frequently “tweet” various kinds of news from traffic reports to breaking news. For 

businesses, one of the biggest benefits of social media (besides low cost marketing) is the ability 

to measure the success of their marketing approach. “With social media, businesses can test 

marketing messages and approaches, gauge user responses and tweak the message accordingly. 

This is done through the ever-growing number of free, easy-to-use social media measurement 

tools” (Salcido).  “The good” of using social media could go on and on because there are an 

incessant number of sites that have so many different uses for different people. Thus, everyone 

can benefit in different ways; and with the plethora of benefits, the likelihood of diminishing use 

of social media is slim to none.  

 On the other hand, when technology involves the use of the Internet, there are many 

disadvantages and/or risks involved if one is not careful.  Social media can be “bad” for many 

users because of distractions that certain social media can cause.  For example, as an undergrad 

when social networking began to become popular, I witnessed many of my peers succumb to the 

distractions of social networking by spending so much time on those sites that they neglected 

schoolwork.  A lot of the leisure time we spend on social media could possibly be spent doing 

something more productive, such as schoolwork or household chores.  In addition, excessive use 

of social media decreases face-to-face communication and “some people start to hide behind 

social media and their interpersonal communication skills diminish” (Qualman 272).  Because 

users are hidden behind the “window” of social media, there is a possibility that one’s true 

identity, as well as information they post, can be questionable.  This can be problematic for both 

businesses and individuals because you can’t be 100% sure that what you see is what you get.  

Another bad aspect of social media is lack of true privacy.  Regardless of privacy settings on 

social media sites, information that individuals put on these sites are never 100% private because 
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there are ways that information can be retrieved.  For example, a recent graduate with excellent 

credentials applies for a job with a very reputable company, but because the company was able 

to go beyond his/her privacy settings and discover provocative photos of him/her, on a social 

media site, s/he didn’t get the job.  There have also been stories in the media of professionals 

who lost their jobs due to photos that questioned the individual’s character.  For a business or 

company, the ability to use social media to view profiles and photos of current and potential 

employees could be viewed as both a good and bad thing.  On one hand, it’s a good thing for the 

business or company because they are able to view a candidate before making a hiring decision; 

which could possibly be an indicator of the candidate’s character.  On the other hand, the bad 

thing is if a current employee is posting questionable (as defined by the employer) photos, 

videos, etc., the business or company’s reputation could possibly be affected.  Majority of the 

aforementioned social media disadvantages probably more commonly effect individual users 

rather than businesses due to the fact that individuals typically use social media for leisure and 

are, therefore, not as careful. While social media probably overall presents more advantages for 

businesses, it is also “a big disadvantage for companies that have had mediocre 

products/service/offerings and have hidden behind big marketing budgets, distribution 

advantages, etc.” (Qualman 265). 

 As examined, there are many benefits and disadvantages of using social media. While the 

disadvantages can be viewed as negatives of social media, they can also be thought of as merely 

inconveniences.  Nevertheless, there are other disadvantages in social media that are far greater 

than just simply inconveniences; the “ugly” of social media can often have a damaging effect on 

lives of users and sometimes their loved ones.  One negative effect of social that many of us are 

aware of is cyberbullying. “Cyberbullying is any harassment that occurs via the Internet. Vicious 
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forum posts, name calling in chat rooms, posting fake profiles on web sites, and mean or cruel 

email messages are all ways of cyberbullying” (Hardcastle).  With social media, bullies are 

easily able to harass their prey from virtually anywhere at any time. Cyberbullying typically 

affects children and teens but adults can also be affected by such harassment. The effects of 

cyberbullying can cause stress, depression, low self-esteem, and suicidal thoughts. Another ugly 

aspect of social media is physical violence that often stems from cyberbullying.  I have witnessed 

people saying negative things on social media about other individuals and those comments have 

often led to verbal arguments, physical fights, and in some cases murder.  Less than a year ago 

one of my former classmate’s life was taken because of comments on the popular social media, 

Twitter.  That particular incident has negatively affected many lives, including the murderer who 

will spend now his most of (if not all of) the rest of his life incarcerated.  In addition to 

cyberbullying and physical violence, social media can be a great source for stalkers, child 

predators, and identity thieves.  All of these things can be so extreme that they can negatively 

impact the lives of the victims forever. 

 With social media being such a popular and beneficial technology, it is imperative that 

users take measures to try to prevent “the bad” and “the ugly” from occurring.  Limiting the 

personal information that we post about ourselves can significantly lessen the chances of identity 

theft.  Without access to certain personal information, identity thieves will find it more 

complicated to acquire one’s identity and probably cease their attempt with that particular 

individual.  We can limit spam and viruses by not clicking on unknown or unfamiliar links, even 

if they appear that a friend sent or posted a link. If a photo or video is questionable to the 

individual(s) in it, then the best thing to do is to not post it. By not posting certain questionable 

media, users can feel more confident that it will not affect their chances of getting or retaining a 
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job.  Furthermore, parents should closely monitor their children and teens’ usage on social 

media.  That can help detect cyberbullying and also prevent their children from becoming prey of 

child predators.  In addition, a newer feature of social media is the “check-in” feature which 

allows users to post their location and who they are with.  This particular feature can great assist 

stalkers, and therefore, users should take caution and limit their check-ins. 

 To conclude, social media has evolved in so many ways over the years and has 

significantly changed the way we communicate today.  More and more businesses, companies, 

and even academic institutions are jumping on the social media bandwagon.  In addition, with 

various social media sites constantly being created, more and more users are creating accounts 

and logging on. While social media presents many disadvantages and possible dangers, there 

appear to be more advantages and it is seemingly here to stay and will continue to evolve as 

technology evolves.  From teens to working professionals, to stay at home moms, there is a 

social media website on the World Wide Web to suit just about every communication need. 

However, as with any website on the Internet, individuals and businesses should use with caution 

and adhere to any security and safety measures as they would with anything else on the World 

Wide Web.     
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